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Charities thatignore the
young are missing a trick
The reason Generation Y is often
overlooked in favour of older
generations is that young people are
assumed to be less generous and to
have smaller expendable salaries (25
August, page 14). With limited
marketing budgets, it’s understandable
that charities focus their resources on
the most profitable age groups.
Despite this, I can’t help but feel
charities are missing a trick. Charities
that ignore Generation Y could be
missing out on an important source of
revenue. Charities should cast age
aside and concentrate on identifying
the right prospects and the underlying
motives that drive their behaviour.
John Pooley
Managing director, The Data
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